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Data Mining for Business Analytics: Concepts, Techniques, and Applications in
Python presents an applied approach to data mining concepts and methods, using
Python software for illustration Readers will learn how to implement a variety of
popular data mining algorithms in Python (a free and open-source software) to tackle
business problems and opportunities. This is the sixth version of this successful text,
and the first using Python. It covers both statistical and machine learning algorithms
for prediction, classification, visualization, dimension reduction, recommender
systems, clustering, text mining and network analysis. It also includes: A new coauthor, Peter Gedeck, who brings both experience teaching business analytics
courses using Python, and expertise in the application of machine learning methods to
the drug-discovery process A new section on ethical issues in data mining Updates
and new material based on feedback from instructors teaching MBA, undergraduate,
diploma and executive courses, and from their students More than a dozen case
studies demonstrating applications for the data mining techniques described End-ofchapter exercises that help readers gauge and expand their comprehension and
competency of the material presented A companion website with more than two
dozen data sets, and instructor materials including exercise solutions, PowerPoint
slides, and case solutions Data Mining for Business Analytics: Concepts, Techniques,
and Applications in Python is an ideal textbook for graduate and upper-undergraduate
level courses in data mining, predictive analytics, and business analytics. This new
edition is also an excellent reference for analysts, researchers, and practitioners
Page 2/33

Access PDF Ten Day Mba 4th Ed The
working with quantitative methods in the fields of business, finance, marketing,
computer science, and information technology. “This book has by far the most
comprehensive review of business analytics methods that I have ever seen, covering
everything from classical approaches such as linear and logistic regression, through
to modern methods like neural networks, bagging and boosting, and even much more
business specific procedures such as social network analysis and text mining. If not
the bible, it is at the least a definitive manual on the subject.” —Gareth M. James,
University of Southern California and co-author (with Witten, Hastie and Tibshirani)
of the best-selling book An Introduction to Statistical Learning, with Applications in R

The Visual MBA
Reputation management is the most important theme in public relations and corporate
communication today. John Doorley and Helio Fred Garcia argue that most CEOs
don't actually pay much heed to reputation and this is to their peril. This book is a
how-to guide for professionals and students in public relations and corporate
communication, as well as for CEOs and other leaders. It rests on the premise that
reputation can be measured, monitored, and managed. Organized by corporate
communication units (media relations, employee communication, government
relations, and investor relations, for example), the book provides a field-tested guide
to corporate reputation problems such as leaked memos, unfair treatment by the
press, and negative rumors – and it is this rare book that focuses on practical
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solutions. Each chapter is fleshed out with real-world experience by the authors and
their contributors who come from a wide range of professional corporate
communication backgrounds. This new edition features new and updated examples
throughtout, two new chapters on social media and public relations consulting, a new
textbox feature in each chapter relating key communication theories to the practice
of public relations and corporate communication, expanded coverage of global issues,
and a new Companion Website at: www.routledge.com/textbooks/doorley, featuring
lecture materials for instructors and extensive learning resources for students and
professionals.

101 Crucial Lessons They Don't Teach You in Business School
With truly startling statistics and a wealth of anecdotes, Silbiger reveals the cultural
principles that form the bedrock of Jewish success in America.

The 30 Day MBA
For one family the traditional Hanukkah celebration has a deeper meaning. Amidst the
food and the festivities, Grandma and Great-Aunt Rose begin their story -- the one
they tell each year. They pass on to each generation a tale of perseverance during
the darkest hours of the Holocaust, and the strength it took to continue to honor
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Hanukkah in the only way they could. Their story reaffirms the values of tradition
and family, but also shows us that by continuing to honor the tragedies and the
triumphs of the past there will always be hope for the future.

Data Mining for Business Analytics
This is the eBook of the printed book and may not include any media, website access
codes, or print supplements that may come packaged with the bound book. Gain
inside insight to help team leaders and team members maximize their success in
business. Making the Team: A Guide for Managers combines cutting-edge theory
with the latest research and real-world applications in order to help team leaders and
team members succeed in the business world. Every chapter of the fourth edition
contains new information, new research, updated examples, and more.

Improve Your Communication Skills
This is a complete update of the best-selling undergraduate textbook on Electronic
Commerce (EC). New to this 4th Edition is the addition of material on Social
Commerce (two chapters); a new tutorial on the major EC support technologies,
including cloud computing, RFID, and EDI; ten new learning outcomes; and video
exercises added to most chapters. Wherever appropriate, material on Social
Page 5/33

Access PDF Ten Day Mba 4th Ed The
Commerce has been added to existing chapters. Supplementary material includes an
Instructor’s Manual; Test Bank questions for each chapter; Powerpoint Lecture
Notes; and a Companion Website that includes EC support technologies as well as
online files. The book is organized into 12 chapters grouped into 6 parts. Part 1 is an
Introduction to E-Commerce and E-Marketplaces. Part 2 focuses on EC Applications,
while Part 3 looks at Emerging EC Platforms, with two new chapters on Social
Commerce and Enterprise Social Networks. Part 4 examines EC Support Services,
and Part 5 looks at E-Commerce Strategy and Implementation. Part 6 is a collection
of online tutorials on Launching Online Businesses and EC Projects, with tutorials
focusing on e-CRM; EC Technology; Business Intelligence, including Data-, Text-,
and Web Mining; E-Collaboration; and Competition in Cyberspace. the following=""
tutorials="" are="" not="" related="" to="" any="" specific="" chapter.="" they=""
cover="" the="" essentials="" ec="" technologies="" and="" provide="" a=""
guide="" relevant="" resources.="" p

MBA in a Box
Author is a leading theorist in negotiation and decision-making.

One Candle
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Democracy is a matter of degree, and this book offers mainstream empirical evidence
that shows how rich democracies would be better off with a few degrees less of it.

The Portable MBA in Finance and Accounting
Steven Silbiger's international bestseller, The Ten-Day MBA, has already helped
thousands master the skills taught at America's top-ten business schools—and at a
fraction of the time and staggering cost that acquiring an MBA typically demands.
This newly revised fourth edition contains the most up-to-date information available
for understanding the intricacies of today's complex global business world. Distilling
the material contained in most popular business courses presently offered at
Harvard, Stanford, the University of Pennsylvania, the University of Chicago,
Northwestern, and the University of Virginia—including leadership, corporate ethics
and compliance, financial planning, real estate, and all the latest topics—this invaluable
volume will teach you how to: Read and understand financial statements Draft and
adopt effective and comprehensive marketing plans Comprehend accounting rules and
methods Manage your relationship with your boss Develop corporate strategies
Understand the present value concept Use quantitative techniques to evaluate
projects Value stock, bond, and option investments Interpret the language of business
law Master the most-used MBA jargon . . . and more The information, the expertise,
and the confidence you need for success are all in the pages of this remarkable
book—at the rate of one easy-to-follow chapter per day.
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Ten-day MBA, The, Rev.
"This set of books represents a detailed compendium of authoritative, research-based
entries that define the contemporary state of knowledge on technology"--Provided by
publisher.

Fundamentals of Project Management
The primary purpose of this book is to provide students and others with a concise,
thoroughly up-to-date book which will enable them to obtain a sound knowledge of
the basic principles and practice of business administration for examination and
practical purposes. This book has been produced to make the learning of business
administration simple as well as interesting, and intelligent study should equip the
reader with a basic knowledge of business administration. This book is a review and
study guide. It helps in preparing for exams, in doing homework, and remains a handy
reference source at all times. It will thus save hours of study and preparation time.
The book provides quick access to the important principles, definitions, strategies,
and concepts in business administration. Materials needed for exams can be reviewed
in summary form eliminating the need to read and re-read many pages of textbook
and class notes.
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The Personal MBA
The book that has made accounting accessible to tens of thousands of managers--in
just 36 hours of self-paced study--is back in a new edition that guides readers over
the altered business terrain of the '90s. Features an array of learning enhancements,
including a study plan, self-tests, a 100-question final exam, and more. 12
illustrations.

Avery's Neonatology
Master the fundamentals, hone your business instincts, and save a fortune in tuition.
The consensus is clear: MBA programs are a waste of time and money. Even the
elite schools offer outdated assembly-line educations about profit-and-loss
statements and PowerPoint presentations. After two years poring over sanitized case
studies, students are shuffled off into middle management to find out how business
really works. Josh Kaufman has made a business out of distilling the core principles
of business and delivering them quickly and concisely to people at all stages of their
careers. His blog has introduced hundreds of thousands of readers to the best
business books and most powerful business concepts of all time. In The Personal
MBA, he shares the essentials of sales, marketing, negotiation, strategy, and much
more. True leaders aren't made by business schools-they make themselves, seeking
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out the knowledge, skills, and experiences they need to succeed. Read this book and
in one week you will learn the principles it takes most people a lifetime to master.

Financial Intelligence for HR Professionals
About the Book: This second edition has been thoroughly revised and updated and
efforts have been made to enhance the usefulness of the book. In this edition a new
chapter The Computer: Its Role in Research have been added keeping in view of the
fact tha

The Portable MBA
Electronic Inspection Copy available for instructors here The only case study
research textbook written exclusively for students of Business and related
disciplines. Using a step-by-step approach, Case Study Research for Business takes
you right through the case study research process from research design and data
collection using qualitative and quantitative methods, to research analysis, writing up
and presenting your work. Key features: - Takes a multidisciplinary approach to case
study research design by drawing on research philosophies to improve student
understanding of these critical research traditions and hence provide firmer
theoretical foundations for their research - Coverage of contemporary topics such as
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research ethics and access - Packed with practical examples from all areas of
business - Pedagogical features include vignettes, exercises and 'cases' which
directly relate to business research Case Study Research for Business will prove a
valuable resource for undergraduate, postgraduate and research students of business
and related disciplines.

The McGraw-Hill 36-hour Accounting Course
This book is a cornerstone resource for a wide range of organizations and individuals
concerned with sustainable development at national and local levels, as well as for
international organizations concerned with supporting such development. While the
focus is on integrated strategies for sustainable development, the approaches and
methods covered are equally relevant to poverty reduction, environmental and
sectoral strategies, program development and review. Agenda 21 called for all
countries to develop sustainable development strategies. For such strategies to be
effective there needs to be a real commitment. In every country, government at all
levels, the private sector and civil society must work together in a true partnership,
in transparent ways which enable genuine stakeholder participation. The necessary
mechanisms and processes need to be coordinated to enable continuous learning and
improvement. This resource book provides flexible, non-prescriptive guidance on
how to develop, assess and implement national sustainable development strategies. It
sets out principles and ideas on process and methods, and suggests how these can be
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used. It is based on an analysis of past and current practice, drawing directly from
experience in both developed and developing countries. Following a discussion of the
nature and challeges of sustainable development and the need for strategic responses
to them, the heart of the book covers the main tasks in strategy processes. Individual
chapters offer a rich range of guidance, ideas and case studies on: * The nature of
sustainable development strategies and current practice * Key steps in starting,
managing and improving sustainable development strategies * Analysis of and for
sustainable development * Participation for sustainable development * Information,
education and communications * Strategy decision-making frameworks and
procedures * The financial basis for strategies * Monitoring and evaluation systems.

Introduction to Electronic Commerce and Social Commerce
The best minds in business—at your service MBA in a Box brings together some of
the best brains in business who show how the core curriculum of an MBA program
works in the real world. People like Michael Porter, Rosabeth Moss Kanter, Adrian J.
Slywotzky, Warren Bennis, and Bill George give you a box full of ideas and tools that
can boost your career and help you add value to your organization. For example: •
Why finance is not just about manipulating numbers but of immense importance in
sustaining growth, building widespread wealth, and creating jobs. • The profit zone
and how to tell if a business is in one. • The skill of turning an idea or invention into
a product that solves a problem for a market. • Merging the need of business to
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produce and grow with the environment so they are both sustained. • The latest
thinking in marketing about branding, pricing, reversing a product’s life cycle, and
turning what has become a commodity into a specialty. • And much more. From the
Hardcover edition.

The American Psychiatric Association Practice Guidelines for the
Psychiatric Evaluation of Adults, Third Edition
Want to get an MBA? The Complete MBA For Dummies, 2nd Edition, is the practical,
plain-English guide that covers all the basics of a top-notch MBA program, helping
you to navigate today’s most innovative business strategies. From management to
entrepreneurship to strategic planning, you’ll understand the hottest trends and get
the latest techniques for motivating employees, building global partnerships,
managing risk, and manufacturing. This fun, easy-to-access guide is full of useful
information, tips, and checklists that will help you lead, manage, or participate in any
business at a high level of competence. You’ll find out how to use databases to your
advantage, recognize and reward your employees, analyze financial statements, and
understand the challenges of strategic planning in a global business environment.
You’ll also learn the basic principals of accounting, get a grip on the concepts behind
stocks and bonds, and find out how technology has revolutionized everything from
manufacturing to marketing. Discover how to: Know and respond to your customers’
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needs Handle budgets and forecasts Recruit and retain top people Establish and run
employee teams Use Sarbanes-Oxley to your company’s advantage Negotiate with
the best of them Build long-term relationships with clients Avoid common managerial
mistakes Improve cash flow Market your products and services Make the most of
your advertising dollar Once you know what an MBA knows, the sky’s the limit. Read
The Complete MBA For Dummies, 2nd Edition, and watch your career take off!

The 10-Day MBA
Improve Your Communication Skills is your practical guide to effective verbal, nonverbal and written communication in business. Full of proven tips and techniques, it
will help you keep the interest of a large audience, impress a potential employer or
simply win the argument at an important meeting. Better communication skills can
have a direct impact on your career development. This book provides vital guidance
on improving your conversations, building rapport with colleagues, learning skills of
persuasion, giving effective presentations, writing effective emails, letters and
reports, and networking successfully. Now in its 4th edition, essential new content
includes communicating across borders and virtual teams, influencing others subtly
and managing difficult conversations, as well as helpful checklists and exercises. With
the help of Improve Your Communication Skills, you will be able to achieve verbal,
vocal and visual success - getting your message across every time. The creating
success series of books With over one million copies sold, the hugely popular
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Creating Success series covers a wide variety of topics and is written by an expert
team of internationally best-selling authors and business experts. This indispensable
business skills collection is packed with new features, practical content and inspiring
guidance for readers across all stages of their careers.

Sustainable Development Strategies
'Anyone who has ever wished they attended a top-ten MBA school now has an
alternative. Silbiger's The 10-Day MBA. It distils the basics of a top MBA
programme. It's interesting, informative and certainly cheaper. I recommend it!' Tom
Fischgrund, author of The Insider's Guide to the Top Ten Business Schools A
business classic, The 10-Day MBA provides an invaluable guide for all the people
who do not have the time or resources to take a full-time business degree, or who
require a short revision aid. Internationally acclaimed, this carefully structured and
easy-to-read course will enable you to understand the concepts and jargon used in
the business world without having to leave your desk. Here is your chance to become
familiar with the key tools and theories taught at Harvard and Stanford and other
leading business schools - in just ten days!

Judgment in Managerial Decision Making
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Student-led in its design and development, the book incorporates digital marketing as
central to what marketers do, and combines quality examples, assessment and online
resources to support the teaching and learning of introductory marketing in a digital
age. The author integrates digital and social media marketing throughout the chapters
and through student involvement in the development of it, the text has been made to
be approachable and to appeal to students, with infographics, numerous images, and
an engaging writing style. It facilitates the “flipped” approach to classroom teaching
and is supported by a number of features and activities in every chapter, encouraging
students to undertake course reading, class participation and revision. It includes
case studies from global companies such as Nutella, Google, L’Oreal, Netflix, Airbnb,
BirchBox, Uber, FitBit, Visit California and Coca-Cola. It also takes a social view of
marketing, featuring cases tied to the UN’s PRME initiative to aid students in
becoming sustainably-minded individuals. The book is complemented by online
instructor resources, including chapter-specific PowerPoint slides, an instructor
manual, flipped classroom activities, as well as open access multiple choice questions
(with solutions), videos, case studies, weblinks, a glossary and SAGE journal articles
for students. To find out more and for a quick sneak peek, watch our video on the
book's story.

The Ten-Day MBA 4th Ed.
As an authoritative guide to biotechnology enterprise and entrepreneurship,
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Biotechnology Entrepreneurship and Management supports the international
community in training the biotechnology leaders of tomorrow. Outlining fundamental
concepts vital to graduate students and practitioners entering the biotech industry in
management or in any entrepreneurial capacity, Biotechnology Entrepreneurship and
Management provides tested strategies and hard-won lessons from a leading board of
educators and practitioners. It provides a ‘how-to’ for individuals training at any
level for the biotech industry, from macro to micro. Coverage ranges from the initial
challenge of translating a technology idea into a working business case, through
securing angel investment, and in managing all aspects of the result: business
valuation, business development, partnering, biological manufacturing, FDA approvals
and regulatory requirements. An engaging and user-friendly style is complemented
by diverse diagrams, graphics and business flow charts with decision trees to support
effective management and decision making. Provides tested strategies and lessons in
an engaging and user-friendly style supplemented by tailored pedagogy, training tips
and overview sidebars Case studies are interspersed throughout each chapter to
support key concepts and best practices. Enhanced by use of numerous detailed
graphics, tables and flow charts

The Visual MBA
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Don't Pay for Your MBA
The 10th anniversary edition of the bestselling foundational business training manual
for ambitious readers, featuring new concepts and mental models: updated, expanded,
and revised. Many people assume they need to attend business school to learn how
to build a successful business or advance in their career. That's not true. The vast
majority of modern business practice requires little more than common sense, simple
arithmetic, and knowledge of a few very important ideas and principles. The Personal
MBA 10th Anniversary Edition provides a clear overview of the essentials of every
major business topic: entrepreneurship, product development, marketing, sales,
negotiation, accounting, finance, productivity, communication, psychology, leadership,
systems design, analysis, and operations managementall in one comprehensive
volume. Inside you'll learn concepts such as:
The 5 Parts of Every Business: You
can understand and improve any business, large or small, by focusing on five
fundamental topics.
The 12 Forms of Value: Products and services are only two of
the twelve ways you can create value for your customers.
4 Methods to Increase
Revenue: There are only four ways for a business to bring in more money. Do you
know what they are? Business degrees are often a poor investment, but business
skills are always useful, no matter how you acquire them. The Personal MBA will
help you do great work, make good decisions, and take full advantage of your skills,
abilities, and available opportunities--no matter what you do (or would like to do) for
a living.
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Case Study Research for Business
Drawing on the twelve core disciplines of business, including business law,
economics, marketing and finance, this second edition of the hugely successful The
30 Day MBA shows you to use key business concepts and tools to assess business
decisions and implement strategy. You will be able to create your own Management
Information Resource Centre, giving you access to business information on markets
and competitors, research data and case studies, as well as hundreds of free business
tools to help you carry out analyses. Importantly it will equip you with the knowledge
and confidence to take part in strategic decisions alongside MBA graduates. Now
including a thorough explanation of the 'break-even' analysis - the tool for making
cost, volume, pricing and profit decisions - and case studies detailing economically
resilient brands with particular focus on developing countries, The 30 Day MBA,
second edition places MBA skills within reach of all professionals and students.

The Jewish Phenomenon
As an HR manager, you're expected to use financial data to make decisions, allocate
resources, and budget expenses. But if you're like many human resource
practitioners, you may feel uncertain or uncomfortable incorporating financial
numbers into your day-to-day work. In Financial Intelligence for HR Professionals,
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Karen Berman and Joe Knight tailor the groundbreaking work they introduced in their
book Financial Intelligence: A Manager's Guide to Knowing What the Numbers Really
Mean to present the essentials of finance specifically for HR experts. Drawing on
their work training tens of thousands of managers and employees at leading
organizations worldwide, Berman and Knight provide you with a deep understanding
of the basics of financial management and measurement, along with hands-on
activities to practice what you are reading. You'll discover:
Why the assumptions
behind financial data matter
What your company's income statement, balance
sheet, and cash flow statement really reveal
How to use ratios to assess your
company's financial health
How to calculate return on investment
Ways to use
financial information to support your business units and do your own job better
How to instill financial intelligence throughout your team Authoritative and
accessible, this book empowers you to "talk numbers" confidently with your boss,
colleagues, and direct reports--and with the finance department.

MBA In A Day
Learn an entire MBA course without spending thousands and waving goodbye to two
years of your life. If you want to succeed in business then an MBA programme is the
best way to build expertise, knowledge and experience. But an MBA programme at
any top school is an enormous investment in time, effort and money. In The Visual
MBA, Jason Barron offers a radical solution, explaining all key business school
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concepts through illustrations. When Barron started his MBA course, he decided to
draw all his notes so that other people could benefit from them. And it's a good thing
he did, because research shows that more than 65% of us are visual learners and that
our brains process illustrations 60,000 times faster than text. From Marketing, Ethics
and Accounting to Organisational Behaviour, Finance, Operations and Strategy, The
Visual MBA distils the most important principles of an MBA into an accessible,
informative and easily-digestible guide. Jason Barron is a product manager and
illustrator who helps people realise their creative ideas through visual learning. He
spent 516 hours in class and countless hours studying at home completing his MBA.
Along the way, rather than taking notes that he would never read again, Jason
created sketchnotes for each class and has turned them into an interesting and
engaging resource so that you don't have to sit through another class again!

The Portable MBA
Updated concepts and tools to set up project plans, schedule work, monitor progressand consistently achieve desired project results.In today's time-based and costconscious global business environment, tight project deadlines and stringent
expectations are the norm. This classic book provides businesspeople with an
excellent introduction to project management, supplying sound, basic information
(along with updated tools and techniques) to understand and master the complexities
and nuances of project management. Clear and down-to-earth, this step-by-step
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guide explains how to effectively spearhead every stage of a project-from developing
the goals and objectives to managing the project team-and make project management
work in any company. This updated second edition includes: * New material on the
Project Management Body of Knowledge (PMBOK) * Do's and don'ts of implementing
scheduling software* Coverage of the PMP certification offered by the Project
Management Institute* Updated information on developing problem statements and
mission statements* Techniques for implementing today's project management
technologies in any organization-in any industry.

Principles of Marketing for a Digital Age
Revised and updated by a new editorial team, the Sixth Edition of this text will
remain the leading reference on the clinical care of the newborn. It provides
complete, authoritative information on the biology of the newborn and the
pathophysiology and management of diseases during the neonatal period. This edition
has five new chapters on the role of telemedicine in neonatology, the impact of labor
and delivery on the fetus, fetal determinants of adult disease, breast feeding, and
control of breathing and apnea. Also included is a full-color insert illustrating key
signs and symptoms, selected imaging techniques, and dermatologic conditions.

10% Less Democracy
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A totally revised new edition of the bestselling guide to business school basics The
bestselling book that invented the "MBA in a book" category, The Portable MBA Fifth
Edition is a reliable and information-packed guide to the business school curriculum
and experience. For years, professionals who need MBA-level information and insightbut don't need the hassle of business school-have turned to the Portable MBA series
for the very best, most up-to-date coverage of the business basics. This new revised
and expanded edition continues that long tradition with practical, real-world business
insight from faculty members from the prestigious Darden School at the University of
Virginia. With 50 percent new material, including new chapters on such topics as
emerging economies, enterprise risk management, consumer behavior, managing
teams, and up-to-date career advice, this is the best Portable MBA ever. Covers all
the core topics you'd learn in business school, including finance, accounting,
marketing, economics, ethics, operations management, management and leadership,
and strategy. Every chapter is totally updated and seven new chapters have been
added on vital business topics Includes case studies and interactive web-based
examples Whether you own your own small business or work in a major corporate
office, The Portable MBA gives you the comprehensive information and rich
understanding of the business world that you need.

The Insider's Guide to the Top Ten Business Schools
Steven Silbiger has distilled the material of the ten most popular business schools in
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order to teach readers the language of business. At the rate of one easy-tounderstand chapter a day, this book will enable readers to absorb the material, speak
the language, and, most importantly, acquire the confidence and expertise needed to
get ahead in the competitive business world.

Basic Principles and Practice of Business Administration
An illustrated "instant MBA" degree presented in an engaging, sketch notes-style that
that covers all the main concepts taught in a traditional business school program--at a
fraction of the cost.

Research Methodology
Since the publication of the Institute of Medicine (IOM) report Clinical Practice
Guidelines We Can Trust in 2011, there has been an increasing emphasis on assuring
that clinical practice guidelines are trustworthy, developed in a transparent fashion,
and based on a systematic review of the available research evidence. To align with
the IOM recommendations and to meet the new requirements for inclusion of a
guideline in the National Guidelines Clearinghouse of the Agency for Healthcare
Research and Quality (AHRQ), American Psychiatric Association (APA) has adopted
a new process for practice guideline development. Under this new process APA's
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practice guidelines also seek to provide better clinical utility and usability. Rather
than a broad overview of treatment for a disorder, new practice guidelines focus on a
set of discrete clinical questions of relevance to an overarching subject area. A
systematic review of evidence is conducted to address these clinical questions and
involves a detailed assessment of individual studies. The quality of the overall body
of evidence is also rated and is summarized in the practice guideline. With the new
process, recommendations are determined by weighing potential benefits and harms
of an intervention in a specific clinical context. Clear, concise, and actionable
recommendation statements help clinicians to incorporate recommendations into
clinical practice, with the goal of improving quality of care. The new practice
guideline format is also designed to be more user friendly by dividing information into
modules on specific clinical questions. Each module has a consistent organization,
which will assist users in finding clinically useful and relevant information quickly and
easily. This new edition of the practice guidelines on psychiatric evaluation for adults
is the first set of the APA's guidelines developed under the new guideline
development process. These guidelines address the following nine topics, in the
context of an initial psychiatric evaluation: review of psychiatric symptoms, trauma
history, and treatment history; substance use assessment; assessment of suicide
risk; assessment for risk of aggressive behaviors; assessment of cultural factors;
assessment of medical health; quantitative assessment; involvement of the patient in
treatment decision making; and documentation of the psychiatric evaluation. Each
guideline recommends or suggests topics to include during an initial psychiatric
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evaluation. Findings from an expert opinion survey have also been taken into
consideration in making recommendations or suggestions. In addition to reviewing the
available evidence on psychiatry evaluation, each guideline also provides guidance to
clinicians on implementing these recommendations to enhance patient care.

Reputation Management
Graduates of Harvard, Stanford, Northwestern and seven other graduate business
programs offer advice for those seeking an MBA degree. An updated appendix
provides the latest information on tuition charges, annual number of applicants,
requirements and curricula.

Encyclopedia of Information Science and Technology
If you want to accelerate your career development and transform your skillset, but
without the price tag and two-year commitment of the MBA, this is the book for you.
The 30 Day MBA covers the 12 core disciplines of business: accounting, finance,
marketing, organizational behaviour, business history, business law, economics,
entrepreneurship, ethics and social responsibility, operations management, research
and analysis and strategy. It provides the tools and techniques you need to seize
business opportunities and implement strategies successfully. Complex concepts are
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explained in simple and practical terms, helping you to apply high level concepts to
the real-life world of business. The 30 Day MBA also contains insightful case studies
from leading organizations including IKEA, Cisco, Cobra Beer, Heinz, Shell, Hotel
Chocolat and Chilango, to help keep you right up-to-the-minute with current trends
and inspire you to explore new concepts. This book equips you with essential hard
knowledge, but also helps you understand how business and current thinking is
shifting in today's turbulent global markets, and broadens your mind with the
knowledge and confidence to excel in a competitive career.

The Personal MBA 10th Anniversary Edition
Who needs a mountain of debt? Each year, the nation's top business schools are
flooded with applications from people eager to pursue their MBA dreams. But those
aspirations come at a steep price. According to U.S. News and World Report, the
average debt load for graduates of NYU's Stern School of Business, MIT's Sloan
School of Management, and other top business schools exceeds $100,000. Like most,
author Laurie Pickard couldn't shoulder that. But she faced a dilemma: despite two
degrees and a Peace Corps stint, she needed a business education to land her dream
job in international development. She decided to take her education into her own
hands, and found that some of those same prestigious business schools offer MOOCs
(massive online open courses) for low or even no cost. By picking the right classes
from the best schools, she gained the skills-without all the debt. In Don't Pay for Your
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MBA, Pickard shows self-starters, career changers, and budding entrepreneurs how
to navigate the expanding universe of online education. Building on her popular NoPay MBA blog, Pickard reveals how to: Define your goals and tailor a curriculum that
works for you * Master the language of business * Build a strong network * Choose a
concentration and deepen your expertise * Showcase your nontraditional education in
a way that attracts offers Self-directed learning fills gaps in your training, positions
you for promotions, and opens up new opportunities. Why pay exorbitant tuition when
you can MOOC your way to success?

Making the Team
The most comprehensive and authoritative review of B-School fundamentals—from top
accounting and finance professors For years, the Portable MBA series has tracked
the core curricula of leading business schools to teach you the fundamentals you
need to know about business-without the extreme costs of earning an MBA degree.
The Portable MBA in Finance and Accounting covers all the core methods and
techniques you would learn in business school, using real-life examples to deliver
clear, practical guidance on finance and accounting. The new edition also includes
free downloadable spreadsheets and web resources. If you’re in charge of making
decisions at your own or someone else’s business, you need the best information and
insight on modern finance and accounting practice. This reliable, information-packed
resource shows you how to understand the numbers, plan and forecast for the future,
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and make key strategic decisions. Plus, this new edition covers the effects of
Sarbanes-Oxley, applying ethical accounting standards, and offers career advice. •
Completely updated with new examples, new topics, and full coverage of topical
issues in finance and accounting—fifty percent new material • The most
comprehensive and authoritative book in its category • Teaches you virtually
everything you'd learn about finance and accounting in today's best business schools
Whether you’re thinking of starting your own business or you already have and just
need to brush up on finance and accounting basics, this is the only guide you need.

Complete MBA For Dummies
Companies expect managers to use financial data to allocate resources and run their
departments. But many managers can't read a balance sheet, wouldn't recognize a
liquidity ratio, and don't know how to calculate return on investment. Worse, they
don't have any idea where the numbers come from or how reliable they really are. In
Financial Intelligence, Karen Berman and Joe Knight teach the basics of finance--but
with a twist. Financial reporting, they argue, is as much art as science. Because
nobody can quantify everything, accountants always rely on estimates, assumptions,
and judgment calls. Savvy managers need to know how those sources of possible bias
can affect the financials and that sometimes the numbers can be challenged. While
providing the foundation for a deep understanding of the financial side of business,
the book also arms managers with practical strategies for improving their companies'
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performance--strategies, such as "managing the balance sheet," that are well
understood by financial professionals but rarely shared with their nonfinancial
colleagues. Accessible, jargon-free, and filled with entertaining stories of real
companies, Financial Intelligence gives nonfinancial managers the financial knowledge
and confidence for their everyday work. Karen Berman and Joe Knight are the
owners of the Los Angeles-based Business Literacy Institute and have trained tens
of thousands of managers at many leading organizations. Co-author John Case has
written several popular books on management.

Financial Intelligence
Written by faculty members, covers first year MBA program topics such as
marketing, economics, and management; and includes case studies, an
entrepreneurship guide, and discussion about the future of business.

The 30 Day MBA
Forbes calls this book 1 of 6 books that all entrepreneurs must read right now (along
with Peter Thiel's book and the 7 Habits of Highly Successful People). In this book
you will learn how to get a meeting with anyone. You will learn how to take your
career to the next level. You will learn how to reinvent yourself in ways that you
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never thought was possible! Chris Haroun has had the opportunity in his career to
meet with the top CEOs, entrepreneurs and investors in the world, including Warren
Buffett, Bill Gates, Marc Benioff, and the CEOs of most large technology companies.
This book is an amalgamation of business advice that Chris has compiled from his
many meetings with successful business people over the past two decades as well as
observations of why brilliant entrepreneurs like Steve Jobs or Mark Zuckerberg have
become incredibly successful. Business schools do a good job of providing students
with theoretical and practical frameworks that can be applicable to real world
problems but business schools often miss teaching students some of the most crucial
business lessons like how to network or how to find customers or how to get a job!
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